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From Brand: Eburon Publishers, Delft : Pioneering Minds Worldwide: On the Entrepreneurial Principles of
the Cultural and Creative Industries before purchasing it in order to gage whether or not it would be worth my
time, and all praised Pioneering Minds Worldwide: On the Entrepreneurial Principles of the Cultural and Cresative

Industries;


http://f3db.com/pub/links.php?id=9059726197

0 of 0 people found the following review helpful. Good book to add to my cultural/Creative Industries libraryBy
Thomas H. AagesonGood book to add to my cultural/Creative Industries library. Collection of articles written by
professors for the most part. Not any practitioners and they would have enriched the book. | recommend the book.

Even after the recent economic crisis, cultural and creative industries are still able to easily draw audience members
and consumers, as well as new talent to enrich these fields. Exploring the topic from economic, artistic, and
policymaking perspectives, Pioneering Minds Worldwide is an interdisciplinary approach to these trades on a global
scale, while making an important distinction between the cultural sectorproducts that are consumed on the spot, such
as concerts or dance performancesand the creative sector, which generates artistic products that we have a protracted
interaction with, i.e. design, architecture, and advertising. The authors of these highly informative essays offer new
concepts and viewpoints on the entrepreneurial dimension of the cultural and creative industries in sixteen countries
and explore how urban area development, hew technological innovations, and education all influence these continually
expanding industries.

About the AuthorGiep Hagoort is professor of art and economics at Utrecht University and Utrecht School of the Arts.
Aukje Thomassen is associate professor in design and head of research at Auckland University, New Zealand School
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