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From Routledge : Psychology of Entertainment (Routledge Communication Series) before purchasing it in order
to gage whether or not it would be worth my time, and all praised Psychology of Entertainment (Routledge
Communication Series):

3 of 3 people found the following review helpful. EXCELLENT Graduate TextBy DanThis book is acomprehensive
collection of works that define the modern research perspectives on 1)how people choose the mediathey consume
2)how and why people react to media the way they do and 3)how that media impacts individuals and society. | have
used this book as afoundation for my research throughout graduate school and now as an assistant professor at a major
research university. It is amust-read for anyone interested in the impact of film, television, the Internet, video games,
music, etc. | especially recommend the chapters by Raney, Zillmann, and Knobloch; but all the offeringsin this book


http://f3db.com/pub/links.php?id=0805852387

are excellently written and precisely edited. The companion book on video gamesisin the same vein, it is edited by
Vorderer and Bryant.

As entertainment becomes atrillion-dollar-a-year industry worldwide, as our modern eraincreasingly lives up to its
label of the "entertainment age," and as economists begin to recognize that entertainment has become the driving force
of the new world economy, it is safe to say that scholars are beginning to take entertainment seriously. The scholarly
spin on entertainment has been manifested in traditional ways, as well asinnovative ones. Representing the current
state of theory and research, Psychology of Entertainment promises to be the most comprehensive and up-to-date
volume on entertainment. It serves to define the new area of study and provides a theoretical spin for future work in
the area.Divided into three basic parts, this book:* addresses the fundamental mechanisms and processesinvolved in
orienting to and selecting entertainment fare, as well as receiving and processing it;* explores the mechanisms and
processes by which we are entertained by the media messages we select and receive; and* provides an opportunity for
the application of well-established as well as emerging psychologica and psychobiological theories to be applied to
the study of entertainment in ways that seldom have been utilized previously.Psychology of Entertainment will appeal
to scholars, researchers, and graduate students in media studies and mass communication, psychology, marketing, and
other areas contributing to the entertainment studies area.



